
 

 

1 

WW1 Propaganda 2018   

Slide 1 Title Slide 

Today we’ll examine the ways that half-truths and outright porkies were used by 

all sides in WW1 for a variety of purposes: to keep up morale, to help enlistment, 

to raise money, to urge sacrifices. But most of what I’ll say will relate to the Allied 

side because the winners always get to write the history. It’ll be a different story 

when I get to the art which will have a much more even coverage. And if you feel 

that I’m darting about all over the place during this session, you will be right. I’ve 

abandoned strict chronological order so that I can develop themes more logically 

– I hope? We’ll see plenty of posters and cartoons used in the campaigns, but 

don’t try to read all the words on the slides or I’ll have to cancel the tea break.   

Slide 2 In time of war…. 

In time of war Propaganda uses both positive and negative messages to get the 

people to support the war effort and to make sacrifices for it. You can’t fight a 

war effectively unless your people consent to it. Compulsion only works so far. 

Propaganda can persuade you feel positively about your “King and Country" or it 

can persuade you to fear, hate, mock and despise the enemy. Such negative 

propaganda turned out to be the most powerful tool in the propaganda arsenals 

of both the Allied and Central Powers in World War One.  

Slide 3 Positive Propaganda 

An example of positive propaganda is an appeal to patriotism. Your nation is 

great, make her greater: Land of Hope and Glory: God who made thee mighty, 

make thee mightier yet. Protect your way of life, protect your women and 

children; preserve what we see on the left - your green and pleasant land. Save 

for your country, every little bit helps. Hence some posters were even aimed at 

children. 
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Slide 4 Negative Propaganda The Beastly Huns and Mongrel Races  

There were some clear distinctions between the propaganda messages of the 

Central Powers and Allied nations, probably because of the different political 

realities of the two camps. Most of the Allied nations were democratic 

constitutional monarchies or republics, whereas Germany, Austria-Hungary and 

Turkey were essentially had absolute rulers. So whilst the Allied populations had 

to be persuaded by fairly Liberal governments to go along with their ideas. Those 

in the Central Powers were used to doing as they were told, and they expected to 

be conscripted into their armies. The Kaiser had absolute power over army and 

state. And he thought Germany had as much right to be great as Britain did. There 

was overt racism in the propaganda used by both sides. We were fighting the 

beastly Hun – a race of bloodthirsty bullying, sub-human barbarians who 

habitually punched below the belt and bayoneted babies. 

Slide 5 Mongrel Races + click  

The Germanic peoples of the Central Empires were told they were fighting a 

motley and mongrel group of inferior nations. Serbians, Japanese and Russians 

were portrayed as lesser beings, almost as vermin, Click and even the insignificant 

English and French would be easy to beat. That’s them running away lower right. 

Slide 6 British Cheats 

This German cartoon implies the English were an unreliable race of poor sports, of 

outright cheats who think nothing of hiding their guns in churches and disguising 

their ships and planes as cathedrals. 

Slide 7 Help poor little Serbia or Belgium 

The Allied Nations portrayed the war as one of liberation and law – a bit like the 

Americans do now. Trump and his predecessors were always ranting about liberty 

and freedom. Whose liberty and whose freedom is not always obvious. But back 

in 1914 the liberal nations felt it was their duty to defend others against the rule 

of force, against German and Austrian militarism, and especially when small weak 
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countries were being bullied by large ones. This just wasn’t fair play and the bully 

needed to be taught a salutary lesson.  

Slide 8 Calvin Coolidge (probably 1920’s) 

Calvin Coolidge, US President in the 1920’s (between 1923 and 1929) was well 

aware that propaganda was usually a tissue of lies, or at best of half-truths when 

he said: 

Propaganda seeks to present part of the facts, to distort their relations, and to 

force conclusions which could not be drawn from a complete and candid survey of 

the facts. 

Slide 9 Goebbels 1942  

And that arch propagandist of the 20th Century, Joseph Goebbels, said: The nature 

of propaganda lies essentially in its simplicity and repetition. Reduce the problems 

to the simplest terms and repeat them indefinitely in this simplified form. That will 

eventually influence public opinion.   

Slide 10 Trump + click  

Is this not what Donald Trump is doing with his endless repetition of the terms 

Fake News, No Collusion, Crooked Hillary etc? 

Slide 11 World War (Weltkrieg) 

The term World War was actually coined by German propagandists who used the 

composite word Weltkrieg for the title of a 1914 serial history magazine. That 

name, in its English translation, was quickly appropriated by both sides. The 

nations opposing the Teutonic Empires became known as "The Allied Powers" (by 

the end of the War, 26 countries had joined up) and they declared war upon the 

Central Powers (Germany, Austria-Hungary, Bulgaria, Ottoman Empire).  
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Slide 12 The Kaiser 

Originally the War was expected to be a short one. Everyone thought that modern 
weapons and technology meant that fighting would be very brief. And it was all 
going to over by Christmas. "You will be home before the leaves have fallen from 
the trees." said Kaiser Wilhelm II, in August 1914  

Slide 13 But they weren’t 

But that Christmas (1914) was celebrated by both sides in the trenches. They sang 

carols to one another, and soon the celebrations spilled over into no-man’s land 

with lots of goodwill towards all men being shown. They even played soccer 

matches. The British Army top brass found this so distasteful that they forbade 

any future expressions of love for your fellow man. After all chaps, these are 

savage brutes we’re fighting, not humans. 

Slide 14 Totals of Killed in Action 

Three more Christmases would come and go before the end; few of the men who 

celebrated Christmas 1914 in no-man’s land were ever to return home for the 

next Christmas of peace which came at the end of 1918 – and those that did met 

with the flu epidemic, and not the country fit for heroes that they’d been 

promised. The total hilled by war alone was about 9 million! Worldwide Spanish 

flu deaths were 20-40 million! 

Slide 15 Lloyd George and Masterman + click for words  

War broke out on 28 July, almost 104 years ago.  In August, soon after the 

outbreak, Asquith, the Prime Minister, set up a Propaganda Agency, and David 

Lloyd George (at that time Chancellor of the Exchequer) was given the task of 

setting up a War Propaganda Bureau (WPB).  He started by appointing the writer 

and fellow Liberal MP, Charles Masterman, to head up the organization. The WPB 

set out to get the public on side, and they did this by click manipulating 

information about the Central Powers and inventing “feel-good” stories about the 

war. So on 2nd September Masterman invited twenty-five leading British authors 

to a secret meeting (at Wellington House) to discuss ways of best promoting 



 

 

5 

Britain's interests, and especially to encourage the United States to enter the war 

on the British and French side. 

Slide 16 Some of the Authors  

Those who attended the meeting were a pantheon of British literature. Here’s 

some of them. And most of those writers were quite prepared at that time to join 

in the almost hysterical wave of patriotism that was sweeping England (and 

indeed Europe). Only Thomas Hardy declined the invitation to join and they didn’t 

invite George Bernard Shaw or Bertrand Russell who’d already spoken against the 

War. The rest were convinced to prostitute their pens and their souls for the 

greater good. 

Slide 17 Manifesto 

Everyone present at this secret literary Conference signed a manifesto supporting 

the war aims, and swore to the utmost secrecy about their subsequent activities. 

In fact it was not until 1935 that the activities of that Bureau really became known 

to the general public. Several of the writers wrote pamphlets and books 

promoting the government's view of the war. They were paid and many were 

given uniforms and commissions. Presumably this was to make them subject to 

Military Law. I expect they were made well aware of this.  

Note: The Bureau got commercial companies (like Hodder & Stoughton, Methuen, 

Oxford University Press, Macmillan and Thomas Nelson) to print and publish the 

material.)  

Slide 18 Nelson’s History and Buchan 

One of the earliest projects devised by Masterman was the publication of a 

suitably sanitized “history of the war” in the form of a monthly magazine (copying 

the Germans’ Der Weltkrieg). He put John Buchan in charge of this and it was 

published by Buchan's own company, Thomas Nelson. The first volume of 

Nelson's History of the War appeared in February 1915.  And a further twenty-

three volumes appeared at regular intervals throughout the war. Buchan was 
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given the rank of Second Lieutenant in the Intelligence Corps and the top brass 

made sure they gave him all the information they thought he needed to write the 

book. Buchan's close relationship with Britain's military leaders made it virtually 

impossible for him to include any critical comments about the way they were 

actually fighting the war, and Buchan’s entire History of the War turned out to be 

little more than fiction.  

Slide 19 Buchan’s Somme + click for words  

In 1914 he confidently wrote “Trench warfare cannot last indefinitely. The enemy 

cannot fall back forever to new trench lines.” This when the enemy weren’t falling 

back at all – they were still advancing in places.  

He also included very cheerful reports of casualties. Buchan’s estimate for 1914 

was Germany had 1.3 million killed and wounded to a mere 100,000 British – a 

comprehensive away win, and all entirely fiction.  

And when he came to write the history of the Battle of the Somme, he managed 

to win that battle single-handedly, for certainly no other Englishman came close 

to doing so. When the troops went over the top carrying 66lb packs and an 

unfounded faith in their leaders, we now know they walked slowly in broad 

daylight over shell-torn ground into uncut wire, machine guns and artillery. The 

consequences were more like an abattoir slaughter than a battle. Yet Buchan 

wrote click: “The splendid troops shed their blood like water for the liberty of the 

world.” In all of his writings Buchan managed to make the Admirals and Generals 

look good on paper and thus helped perpetuate their inept command and 

strategy. (Buchan would later be responsible for an absolute whitewash job on the 

ill-fated Gallipoli campaign - April 1915 to January 1916). 

Slide 20 Conan Doyle To Arms + clicks for spiritualism  

In 1914, at the tender age of 55, Arthur Conan Doyle patriotically volunteered for 

active service, but they turned him down. He was quickly grabbed by Masterman 

who got him to write a recruiting pamphlet called To Arms! Then the WPB 

arranged for him to visit the Western Front as war correspondent for the Daily 
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Chronicle newspaper. He was one of the few reporters trusted near the Front 

under strict army supervision, along with Buchan, Arnold Bennett and Rudyard 

Kipling. There was no such thing as an embedded reporter during WW1!  

click Then his son was killed in the war he was promoting. He was shattered and 

click converted to spiritualism. Like many other bereft parents he used mediums, 

or should it be media, to contact his dead son (and also his brother and brother-

in-law) to tell him he was sorry. 

Slide 21 Rudyard Kipling 

The great Rudyard Kipling had always been a staunch supporter of Britain’s 

imperial mission. He’d been a propagandist way back in the Boer war days and 

he’d do the same in the early part of WW1. Indeed, Kipling and Kitchener were 

often linked as we can see in this cartoon. The doggerel beneath reads: 

Men of different trades and sizes 
Here you see before your eyeses: 
Lanky sword and stumpy pen, 
Doing useful things for men; 
When the Empire wants a stitch in ‘er 
Send for Kipling and for Kitchener. 

We’re all familiar with Kipling’s Tommy Atkins, the archetypical British 

infantryman.  Kipling was the supreme jingoist. One of Kipling’s pronouncements 

was:  There are only two divisions in the world today – human beings and 

Germans. To Kipling and many others, especially those in the WPB, God was on 

the side of the righteous – the Allies. 

Slide 22 Gott Mit Uns.  

But the Germans were also convinced God was on their side, as did the Turks. 

German belt buckles proudly proclaimed this fact. And, indeed, Church leaders 

and army chaplains on both sides saw as a major part of their duties the 

requirement (often self-imposed) to make the men view killing the enemy as a 

God-given and Church-sanctioned duty.  
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Slide 23 Kipling 

Then Kipling lost his only son as a by-product of his own propaganda, of his blind 
but no doubt worthy patriotism. He’d pulled strings to get the 16 year old lad 
accepted into the Irish Guards in 1915 even though he was under age and short-
sighted! The young Kipling lasted only a few minutes in battle. His grief-stricken 
father eventually came to see the error of his ways, and he spent many years 
after the war vainly trying to locate his son’s body. Even today Kipling junior has 
no known grave. His grieving father’s response was, admittedly after the War was 
over, to write two poems critical of his own part in the War Propaganda Bureau. 
 
Common Form (1918)  

If any question why we died.  
Tell them, because our fathers lied. 
 
A Dead Statesman (1924) omit 

I could not dig, I dare not rob; 
Therefore I lied to please the mob 
Now all my lies are proved untrue 
And I must face the men I slew. 
What tale shall serve me here among 
Mine angry and defrauded young? 

His epitaph for his son was: 

My son was killed while laughing at some jest, 
I would I knew 
What it was, and it might serve me in a time 
When jests are few. 
 
Slide 24 John Masefield + click  

Others in uniform included John Masefield who (like Buchan) portrayed the First 

Battle of the Somme as a glorious victory. Masefield had signed up with the Red 

Cross and served for a time in France before going to the Dardanelles in 1915 with 
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an ambulance unit so he had a ringside seat at that costly disaster. Yet despite 

that ringside seat, Masefield couldn’t have been paying attention because his 

book Gallipoli avoided any mention of the colossal strategy blunders, the 

opportunities missed, the terrible delays and unnecessary casualties. It glorified 

the events; it minimized the failures, shifting all of the blame on to the Gods and 

bad weather.  click Masefield’s overblown lyricism included passages like: “They 

went like kings in a pageant to their inevitable deaths”.  

Slide 25 Masterman’s Recruiting Agency 

One of Masterman’s main tasks was to recruit more and more men for the armed 
forces. His WPB propaganda machine eventually brought hundreds of thousands 
of men into the British Army. But enormous numbers of these men were killed 
and wounded. It was a sort of sausage-machine. And the propaganda sausage-
machine used a whole string of approaches to get their messages across: 
pamphlets, posters, rallies etc., all focussed on plugging the yawning gaps in the 
ranks. We’ll look at some of their posters soon.  

Slide 26 telegrams + click for Last Great Cavalry Charge George Lambert (Austr. 

painter) 

Early on the public had no conception of the real horrors of trench warfare and 

the terrible effects of modern weapons – that had to wait till more and more 

soldiers arrived home maimed or on leave, and for the numbers of ominous 

telegrams to next of kin and lists of the dead in the papers to become more 

common,. Click So for quite some months those on the home front still saw battle 

as a series of glamourous cavalry charges like this fanciful painting of a Cavalry 

Charge by an Australian artist  

Slide 27 Censorship + click for DORA 1919 

Censorship had been introduced at start of the War through the Defense of the 

Realm Act (with the affectionate acronym DORA) to ensure the Government 

could control all information.  And that information was carefully managed by the 

First Lord of the Admiralty, Winston Churchill, to provide what he falsely called “a 
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steady stream of trustworthy information (supplied by War Office and Admiralty) 

to the press”.  A quite untrue picture was painted. Neither the Government nor 

the military top brass had any intention of taking the public and ordinary soldiers 

into their confidence, and so little information was released that the country was 

in the dark for months about how badly they were doing. And what news did get 

through was distorted, exaggerated, and misrepresented – but of course that was 

for the common good. Click That sort of censorship even went on into 1919 by 

which time, people had woken up, and the acronym DORA had been personified 

as an old biddy.  

Slide 28 Spies posters 

They stopped issuing weather reports lest they help the enemy. Newspaper chess 

problems were banned from April 1916 (unless the editors were absolutely certain 

that the posers were of British Nationality) for fear they might be coded messages 

to spies. I don’t know if they also looked at cryptic crossword clues. Naturally, 

there were severe constraints on marine information. Names and tonnages of 

ships, destinations etc would have been useful information for submarines and 

surface raiders. So the whole home population was encouraged to keep mum, say 

nothing to anyone, especially inquisitive women. 

Slide 29 Zeppelin raids  

Strangely, Zeppelin raids were accurately reported in the papers. But they made 

sure that all reports of damage were “evidence of German frightfulness”. The 

actual destruction and loss of life turned out to be minimal, but the military didn’t 

want the Germans to stop those raids in favour of trying out something worse. So 

at this time they just told the truth and emphasized how unsportingly the Hun 

was behaving. At top left is a German sticker encouraging Zeppelin pilots; 

elsewhere British recruiting posters using the zeppelin threat. In the cartoon 

lower left the purring cat sounds like a Zeppelin.  
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Slide 30 Defeat at Mons + clicks  

The British suffered a terrible defeat at Mons in August 1914. The Times headlines 

the next day read: Fiercest battle in history. Heavy losses of British troops. Broken 

British Regiments. Though that story was disturbing it actually helped 

recruitment. But never again were such losses allowed to be publicized. The Times 

was ordered to print a revised version indicating merely that a battle had indeed 

taken place in which the troops offered a superb and most stubborn resistance.  

Information about the war was becoming so sparse and so seasoned that the 

public could almost swallow it. The Mons defeat was heralded as the Wonderful 

retreat from Mons – not unlike Dunkirk and Crete in a later war. Click And stories 

arose of divine angelic intervention on the British side. Some soldiers had even 

claimed they’d seen a ghostly host of archers from Agincourt led by St George 

himself. click And by that time the press barons were prepared to condone 

outright lies like “Belgian child’s hands cut off by Germans” and “Germans crucify 

Canadian officer”, all for the common cause. 26 min 

Slide 31 Muirhead Bone (Hon. Lieutenant) 

Only two British army officers were allowed to take photographs on the Western 

Front. Any other soldier with a Box Brownie faced the firing squad. This was in 

stark contrast to the French and Germans who seemed to encourage amateur 

cameramen among their troops. But Masterman knew that the right sorts of 

pictures could help the war effort. So in May 1916 he recruited the artist, 

Muirhead Bone, sent him off to France, and by October Bone had produced 150 

drawings of the war, all very much sanitized like these examples, but ideal for 

newspapers and magazines. 

Slide 32 Sargent Gassed  

It wasn’t till it was all over that Lloyd George asked John Singer Sargent to paint a 

picture showing collaboration between British and US troops. Sargent rejected 

that subject and instead he painted Gassed, a huge work (7 x 20 feet) that showed 

a group of soldiers suffering from the effects of poison gas. But this was after the 
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war had been won and propaganda wasn’t as necessary. I’ll come back to this 

works in a week or so. 

 

Slide 33 Paul Nash + click  

Overall, more than ninety artists produced pictures for the government during the 

war, but most of them found the work very difficult because of the constraints 

placed on them. Paul Nash protested bitterly against the control of subject 

matter. He told a friend: "I am not allowed to put dead men into my pictures 

because apparently they don't exist". Click On another occasion he said: "I am no 

longer an artist. I am a messenger who will bring back word from the men who 

are fighting to those who want the war to go on forever. Feeble, inarticulate will 

be my message, but it will have a bitter truth and may it burn their lousy souls."  

Slide 34 “Britain Prepared” Film + click for Chaplin 

The Propaganda Bureau made use of movies for the first time e.g. Britain 

Prepared, England’s Call and The Battle of the Somme – each black and white film 

a sanitized and suitably heroic ripping yarn. Some of the filming was done at the 

front, but most was staged. Here we see a poster for one of them, and a couple of 

shots. Click When America entered the war film became a great propaganda tool. 

In late 1918 Shoulder Arms was released to promote Liberty Bonds. It starred 

Charlie Chaplin who’d fled to the USA in 1914 to escape having to fight for Britain 

(he joined Max Sennett’s Keystone productions). 

Slide 35 Northcliffe  

In time of war Governments often find they need to reign in the Press or buy the 

support of the Press Barons. One of the main players was Lord Northcliffe (Alfred 

Harmsworth), owner of both The Times and The Daily Mail (he’d sold The 

Observer in 1911).  He made up his mind at the start of the War to make the Daily 

Mail the official newspaper of the British Army. And every day 10,000 copies of 

the paper were to be delivered to the Western Front by military motorcars.  
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Slide 36 Northcliffe Sensationalism 

He also had the revolutionary idea of using front-line soldiers as reporters, and in 

August 1914 he announced a scheme whereby he would pay soldiers for articles 

written about their experiences. He encouraged them to write sensational 

stories. But the army censors quickly squashed that idea. Serving soldiers were 

forbidden to help him. 

Slide 37 Northcliffe in Command + click for newspaper 

The Daily Mail had been accused of warmongering before the outbreak of the war 
when it reported that Germany was planning to crush the British Empire. And 
during the early stages of the conflict Northcliffe advocated conscription and 
criticized Lord Kitchener, the Secretary of State for War. click Later (in a Daily Mail 
article on 21st May, 1915) he made a blistering attack on Kitchener claiming 
(quite correctly) that he’d starved the army of the high-explosive shells needed to 
blast trenches and barbed wire. Instead the artillery had to use shrapnel shells 
which were useless against the well dug-in German troops. Thousands were killed 
crossing no-man’s land against an enemy and wire virtually unaffected by the 
bombardment.    
 
Slide 38 Kitchener German Cartoon Version 
 
But Lord Kitchener was a national hero and Northcliffe’s (Harmsworth's) attack on 

him upset a great number of readers. Overnight, the circulation of the Daily Mail 

dropped from 1,386,000 to 238,000 as the paper was labelled an "Ally of the 

Huns". More than 1,500 dignified and patriotic members of the Stock Exchange 

passed a motion against the "venomous attacks of the Harmsworth Press", and 

afterwards some of them publicly burnt copies of the offending newspaper. But 

though Asquith, the leader of the government, publically accused Northcliffe and 

his newspapers of disloyalty, he privately agreed that shell production was a real 

problem, and appointed David Lloyd George as the new Munitions Minister to 

sort things out. In this cartoon the Germans are suggesting that Kitchener and 

Roberts were frightened men who had wet themselves when appointed to 

command in the field during the Boer War. 
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Slide 39 Everybody Reads newspapers 

But the popular daily newspapers remained a crucial part of the Government’s 
propaganda operation. Everyone read a newspaper in those days. And the 
proprietors of The Times, The Daily Mail (Northcliffe or Harmsworth) and The 
London Evening Standard and Daily Express (Max Aitken) were eventually tamed 
and became helpful to the Government by publishing the sort of biased material 
supplied to them – in the national interest of course. 
 
Slide 40 Lord Beaverbrook (Max Aitken) + click for photographic poster 
  
Early in 1918 the Lloyd George government decided that a senior government 

figure needed to take over responsibility for propaganda. So who better to choose 

than a newspaperman.  Max Aitken was already in the House of Lords. He’d been 

made First Baron Beaverbrook in 1917, so in early 1918 they made him Minister 

of Information.  His Ministry of Information (MoI) absorbed the ailing Department 

of Information (DoI). Under him he had (Charles) Masterman (who was still 

Director of Publications for the WPB) and (John) Buchan (Director of Intelligence). 

Beaverbrook immediately set about a coordinated British propaganda programme 

releasing mostly fabricated war news for consumption at home, and in allied and 

neutral countries.  Click He also pioneered the design and use of photographic 

posters for recruitment purposes at home, and introduced cinema newsreels. 

Here’s an early example. 

Slide 41 Buchan promoted 

John Buchan was now doing very well out of the War. He’d been rapidly 

promoted and was now a lieutenant colonel on a salary of £1,000 a year. Now he 

was put to work on the home front against the pacifists who were starting to gain 

traction.  

Slide 42 Anti-strike propaganda 

In particular he set out to devise propaganda against all of the strikes breaking 

out in essential industries like the docks, mines and armaments factories. Here’s a 
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relatively understated poster suggesting the Germans want British munitions 

workers to take holidays and they patriotically refuse to. 

Slide 43 Harmsworth and Lloyd George Spy Cartoons 

But now Lloyd George had worked out a way to bring Northcliffe to heel – by 

bribery. He was induced to head the Government’s propaganda efforts against 

the people of enemy nations. So now both top Press barons were deeply 

implicated in the whole propaganda process. Any freedom and independence of 

the Press was by now a joke. 

When Lloyd George had come to power in 1916 his message to his people 

(civilians) was that sacrifices must not be confined to soldiers. War was also being 

fought on the home front. So he was a leading light in drumming up hatred of the 

enemy.  

Note: Voluntary Patriotic Leagues were set up everywhere, and these helped the 

daily papers to mould attitudes. These cartoons were published in Vanity Fair, the 

work of Spy, pseudonym of Leslie Ward.  

Slide 44 Tennyson 

Remember, propaganda was dead easy at the start of the war. All you had to do 

was call on the patriotism of the public to support a just war, a glorious war that 

was going to be an heroic adventure for young men, a war to support allies, 

especially the small weak ones, a war that would be all over by Christmas. 

Posters, cartoons, sermons, sentimental songs and bad poetry were all used to 

stir that patriotism. 

Tennyson’s stirring and jingoistic poem, the Charge of the Light Brigade had done 

more than any other single piece of writing to glorify and almost justify the 

blunders of the Crimean War, so early 20th C writers set out to emulate his stirring 

lines: 

Theirs not to reason why, 
Theirs but to do or die. 
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Slide 45 Brangwyn recruiting Poster Your friends need you. Be a man. 

And the concept of a “short, just and glorious war” and a “great adventure” 

certainly led to a flood of volunteers. During the initial patriotic hysteria 

thousands joined up without any visible pressure to conform, but as time went by 

the supply of cannon fodder dried up. Many had joined as a cure for 

unemployment. They believed it was not much riskier than working down in the 

pits. But military service turned out not to be a picnic, and the civilians never 

really came to terms with that. Many of these Brangwyn posters were plastered 

around the London Underground system because they were commissioned by 

one of his fans, the General Manager of London Transport (Frank Pick). 

Slide 46 Brangwyn’s “Explicit” posters 

But Brangwyn was often criticized for being too realistic when he showed the 

seamy side of war. Of this poster, To Arms, one commentator thought that the 

prospect of having a bayonet stuck in them might put volunteers off. So few 

posters showed explicit images of the war. Brangwyn was an exception. Anyway 

few artists had ever been near the front lines anyway.  

Slide 47 Calls to Patriotism 

So, most early recruitment posters focused on flag, King and Empire, and on the 

heroic and glorious nature of battle. The newspapers assisted this distorted view 

of what was going on in France when they relied for their copy on the official 

communiqués from the WPB. The reality was hushed up. And many of the soldiers 

who had returned home on leave or wounded found they were incapable of 

telling civilians how shocking that warfare was. Few had the language skills to 

describe it. So the image persisted for quite some time that officers and men 

enjoyed nothing better than going over the top, that battle was a rough jovial 

picnic, that the fight never went on long enough for the men. 
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Slide 48 Thiepval Sir William Orpen 1917 + click  

The bloodiest defeat in British history near Thiepval on the Somme on July 1st 

1916 was reported by the press as click  we’d not had quite a good day. Men who 

lived through that massacre read the stuff open-mouthed. Their initial idealism 

couldn’t hope to survive the horrors of the trenches and no-man’s land. We’ll 

return to this painting later in the course. 

Slide 49 French understatement - Foch  

We can also see the French making light of disasters - read General Foch’s famous 

comments about the Ardennes shambles. “Mon centre cède, ma droite recule, 

situation excellente, j’attaque.” 

Slide 50 How the Hun Hates + click for detail  

What was it that made the soldiers and the public come to hate the Germans so 

much?  The idea of the Evil Hun was pure propaganda.  Atrocity stories, which 

were mainly lies, were spread to inspire this hatred and fear, and they became a 

key in the propaganda arsenal early on. One example was this poster put out by 

the Department of Information about mistreatment of some captured English 

fishermen. The poor men were accused of laying mines and subjected to having 

half their beards and hair shaved off. Click Then they were ridiculed and subjected 

to hideous embarrassment!!! After that atrocity the Bishop of London saw the 

war as the greatest fight ever made for the Christian religion….a choice between 

the nailed hand and the mailed fist. What imagery! Such words and imagery not 

only helped the recruiting campaign, but also whipped up hatred and fear of the 

enemy.  

Slide 51 Trench warfare  

But troops who’d been told they were fighting the ghastly and bestial Hun started 

to change their minds when in closer proximity. Often the trenches were little 

more than the length of a cricket pitch apart. When they captured enemy 

trenches they found them filled with the same sorts of things they had 
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themselves - pipes, pictures of girlfriends and wives and children, and lovingly 

knitted scarves, mittens and socks. 

Slide 52 Xmas 1914 Bruce Bairnsfather 

The enemy soldiers weren’t fiends incarnate. This was quite obvious during the 

spontaneous, unofficial Christmas truce of 1914. But the generals soon put a stop 

to this sort of fraternization. And increasingly, the men felt more and more 

helpless in a war controlled by machines and by chinless idiots with monocles and 

silly moustaches. Soldiers on both sides came to detest the war, and the French 

armies hated it so much that they eventually mutinied. 

Slide 53 “If you knows of a better ‘ole”  

Cartoonist, Bruce Bairnsfather, epitomized the fed-up, sceptical soldier in the 

guise of his character Old Bill constantly up to his waist in water, being blown up 

by shells, living entirely on plum jam and damp biscuits. These cartoons at least 

gave the poor troops something to laugh about. So how about some plum jam 

and damp biscuits? 44 minutes  

Slide 54 Tea Break  
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Slide 55 Bravo Belgium 

The Government knew there was opposition to the war, so they promoted it as a 

just war. The Germans were guilty of an immoral and bullying attack on a tiny 

neutral nation, poor little Belgium, and rumours were intentionally spread about 

Hun atrocities. Most were entirely unfounded, but they tended to be believed. 

One of the most infamous stories that went around was magnified the further it 

got from the Western Front. When monks in Antwerp were ordered to ring bells 

to celebrate the Germans’ occupation of that city they refused and were tied to 

the clappers of the bells – and rung to death. It was all pure fabrication. 

Slide 56 Remember Belgium posters 

Germany knew that Britain was totally unprepared.  But they made a bad political 

decision when they used the Schlieffen Plan (1907) and marched into neutral 

Belgium. It offered them the chance to rapidly wrap up the French defences, and 

capture the strategic Channel ports. But it proved a huge propaganda coup to the 

Allies, for neutral countries like the USA were appalled by these bully-boy tactics. 

Posters like Remember Belgium played on the Hun’s lack of sportsmanship, his 

arrogant tactics against the weak, his propensity to commit atrocities.  

Slide 57 Bryce Report 

Asquith’s government eagerly jumped on those atrocity stories by commissioning 

an “official independent report” from the highly reputable James Bryce, who’d 

been British Ambassador to the USA. His was one of the first pamphlets (in 30 

languages) to be published by the WPB. It was designed to confirm the stories 

that the German Army had systematically tortured, raped and massacred Belgian 

civilians. There had been a military hard line in Belgium to cow the population so 

that the army could go on advancing swiftly without distractions behind the lines, 

and there had been German brutality towards the civilian population, but most of 

the atrocity stories were untrue, and much of the material in Bryce’s Report was 

spurious. 
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Slide 58 Raemaekers Rape + click for To Your Health 1916 

The Report was illustrated by a number of Louis Raemaekers’ (looeess 

reyemaakers) cartoons. They’d hired the great Dutch illustrator to come up with a 

group of highly emotional drawings to illustrate the pamphlet, images that 

portrayed Germans as truly evil barbarians. Here a young woman is about to be 

molested by a gross and brutal Prussian. Click And here’s one from a later poster 

series titled "A Toast to Kultur (kooltooer)". Given its entirely British composition, 

the Bryce Committee couldn’t help but come up with biased findings.  The front 

man, Bryce, had been carefully chosen. Because he was widely respected in the 

States (Ambassador 1907-13) his report was viewed as credible in Washington. 

Germany was severely damaged in the eyes of American public. 

Slide 59 Raemaekers Spoils of War 

And here we see looting by the Huns. There was brutality, but the report’s 

tendency to dwell upon the more lurid so-called “eye-witness accounts” led to it 

ultimately being discredited, but that didn’t happen till well after the war was 

over. And by then it had done its job of portraying the Bosche as barbarians.  

Note: As a result of the Report’s unmasking, later 'official' reports, especially the 

early emerging details of the Nazi treatment of Jews during World War 2, 

unfortunately also tended to be disbelieved. 

Slide 60 Raemaekers Human Shield and Murder of (Quite Small) Children 

These images imply civilians were used as human shields and small children were 

slaughtered. Raemaekers’ simple but powerful images really inspired hate and 

rage against the enemy. As Goebbels said years later: the essence of propaganda 

is simplification. Here are just simple images of right and wrong. The Prussians are 

wrong. But while the (rhetoric) rhetoric from Belgium was believed in England, 

the Germans, themselves, believed that the Belgian civilians had subjected them 

to atrocities and mutilation. But they overreacted against the Belgian population 

with mass executions and destruction of towns like Louvain and Dinant. 
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Slide 61 Yet More Hun Brutality 

Britain held herself up as the champion of the rights of small nations. She stood 

for decency, for fair play, a straight bat and freedom. So as the War dragged on 

they kept designing posters harking back to these stories of Belgian atrocities to 

help enlistment and belt-tightening. One of these posters is suggesting that even 

German nurses are callous and cruel to wounded allied prisoners. And Belgian 

women were driven off to concentration camps. Yet at the same time in Germany 

there were headlines like: “French doctors infect German wells with plague 

germs” and “German prisoners blinded by Allied captors.” 

Slide 62 The Triumph of Kultur (Punch cartoon) Aug. 1914 

Even Punch got into the act. Germany had always been disliked in England as a 

bully, for its militarism, the mailed fist, the goose step, the spiked helmet – all 

symbols of brute force. Now Germany had added even more frightfulness to its 

repertoire of Kultur. 

Slide 63 The instilling of hate and fear 

The instilling of hatred and fear is usually a gradual process. Constant dripping of 

allegations eventually transforms your enemy into an inhuman monster. 

Newspapers excelled in exaggeration. The Bosche were frightful; even more 

frightful was their Kaiser, despite his close blood ties to the British Royal Family. 

German submarines and German poison gas were barbaric. Who wouldn’t believe 

the Huns used skulls to pave their roads? 

Slide 64 The Gentle German by Edmund J. Sullivan 1915 

And many of the atrocity stories were little changed from earlier wars. They were 

just recycled with new actors and new uniforms. Sullivan, a well-known cartoonist 

and illustrator, came up with The Kaiser's Garland, a set of 44 anti-German 

cartoons. Here’s the best known of these confections.  
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Slide 65 Edith Cavell French Comic (Épinal) 

Then the Germans unwittingly provided a perfect propaganda windfall for the 

Allies with the Nurse Edith Cavell (kavil) affair. She’d been involved with an 

underground network in Brussels helping Allied prisoners to escape. She was 

caught and sentenced to death. Here’s a French comic-style report of the affair.  

Slide 66 Her propaganda value was immense 

Her martyred corpse appeared on posters, postcards and postage stamps. Yet, 

according to the customs of war, the Germans were perfectly entitled to shoot 

her as a fifth columnist. The French had shot a couple of nurses in 1915 for exactly 

the same offence.  But Nurse Cavell’s execution caused an outcry in France as well 

as in Britain. (Leave a few seconds silence here)  

Slide 67 Recruitment poster 

 And here are examples of the story being exploited by the British in enlistment 

posters - these posters really worked. (5 seconds silence) 

Slide 68 Raemaekers Thrown to the Swine: The Martyred Nurse (1915) 

Louis Raemaekers also got in on the act. Here we see German pigs at the trough 

feeding on the martyred nurse. We’ll see later in the course how other war artists 

portrayed this event. But at the moment good taste has gone out the door. The 

German government offered a reward of 12,000 guilders for Raemaekers, dead or 

alive. 

Slide 69 Soap making + click for Raemaekers Cannon Fodder 

Lurid reports came out of Belgium that the Germans were rendering down bodies 

to make soap (and lubricating oils). Strangely, nobody thought it surprising that 

barbarians who butchered babies and murdered nuns would be into bodily 

hygiene. In truth it was dead horses they were processing. The Allies just lapped 

these lies up, and it gave the men so much more reason to go and fight the Hun, 

even if the stories had no more validity than the Giant in Jack and the Beanstalk 
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who ground up the bones of Englishmen to make his bread. This German poster 

certainly points to the scarcity of soap and oil. Click Raemaekers is now suggesting 

that when they’re not making soap with them the Germans use bundles of dead 

bodies as ammunition for their big guns.  

Slide 70 Remember Scarborough + click to remove newspaper + click for Gotha + 

click for Zeppelin raid 

In December 1914 German warships shelled the seaside resorts of Scarborough 

and Hartlepool, damaging property, killing (137) and injuring (592) many civilians 

including a party of schoolchildren. Click It was meant as a show of strength by 

the Imperial German Navy but it misfired badly because it was seen as an 

unprovoked attack on innocent civilians. 

Click On Xmas Eve came the first aeroplane raid - one bomb from a Gotha (gotaa) 

bomber actually landed on Dover and killed nobody. Click Then in the New Year 

the frightful Zeppelins arrived, but though there was alarm they didn’t do all that 

much damage, but it was more evidence of the dastardly Germans not playing the 

game.  

Slide 71 gas attacks + click  

Next came the horrors of the German poison gas attacks in April 1915. Despite 

the fact that the French had been the first to use gas. In the first month of the war 

(August 1914) they fired tear-gas grenades [xylyl bromide] at the Germans. The 

Times thundered a denunciation of this new Hun barbarity: click 

The wilful and systematic attempt to choke and poison our soldiers can have but 

one effect upon the British peoples and upon all non-German peoples of the earth. 

It will deepen our indignation and strengthen our resolution, and it will fill all races 

with a horror of the German name. 

Slide 72 Gas Types used by all sides 

Early on the Germans used tear gas (ethyl bromoacetate), chlorine and phosgene 

gases. Phosgene, too, was actually used first by France (under the direction of 
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French chemist Victor Grignard in 1915). But it wasn’t long before the mustard 

gases arrived. The killing capacities of the gases were limited — only 4% of 

combat deaths were due to gas — but there was a very high proportion of non-

fatal casualties (lung, eye and skin damage), and gas remained one of the soldiers' 

greatest fears. In the later stages of the war all sides used gas shells, but less 

effectively, because gas masks had become better. The one illustrated is a do-it-

yourself model from late 1915.  

Note: Later in the war all sides were experimenting with new poison gases, 

especially the Americans. But that was justified as getting in their retaliation first.  

Slide 73 Submarine warfare 

Britain blockaded Germany shortly after war had been declared, and they 

designated the whole North Sea as a military zone, allowing her navy to stop and 

search even American vessels trading with Europe. So Germany retaliated by 

declaring unrestricted submarine warfare (from February 1915). That was 

denounced by the Allies as diabolical and immoral, and it had all but brought 

Britain to her knees by the autumn of 1917. But that submarine warfare proved to 

be a major factor that brought America into the war.  

The cartoon states: Germany expects that every man this day will do the dirty. 

Slide 74 German poster supporting U-boat offensive 

Rather naturally the Germans looked upon the U-boat campaign as self-defence 

because the blockade made them very short of food and raw materials. But their 

submarines were far too successful and not sufficiently selective. Ultimately they 

sank far too many American ships, and killed too many Americans, especially on 

the Lusitania.  

Slide 75 Newspaper Adverts 

On Saturday, May 1 1915, the day that the Lusitania left New York on what was to 
be her last voyage, an advertisement It was placed in the main US newspapers by 
the German Embassy in Washington, next the advertisement for the Cunard Line. 
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You don’t need to read all the words but essentially the passengers on the 
Lusitania were warned the liner might be attacked once it reached the waters 
around the British Isles. 

Slide 76 Lusitania sunk 

But she sailed, and on May 7th the Lusitania was sunk off the Irish coast by a single 

torpedo from (Captain Walter Schwieger's) submarine U-20. There were 1198 

dead, including 128 Americans. And anti-German reaction in America exploded 

because of those Americans who’d died on the ship. 

Slide 77 American Posters suggesting Germans actively target Women and 

Children  

It was a great propaganda coup for the Allies. These American posters link the 

Kaiser with the Devil. There was a German apology but it blamed England for 

starving the German population with its blockade, stating that most British 

merchantmen were armed, and the Lusitania was known to be carrying 

munitions. We now know the Lusitania was carrying munitions (5400 cases of 

ammunition) and so it was a legal target! (5 seconds silence)  

Slide 78 U-Boat warfare continued to provide great propaganda + click for 

medal 

So though the main damage done by German U-boats was to cargo ships, the 

sinking of the Lusitania was a real propaganda coup for the Allies. Posters kept 

harking back to that dastardly act against innocent civilians. Ultimately this sinking 

hastened America’s entry into the war. (5 seconds silence) 

Slide 79 And it continued to provide copy for anti-German propaganda posters 

ad infinitum + click for Enlist 

There were endless examples harking back to that atrocity (10 seconds silence), 

especially this brilliant tear-jerking image Click of a drowned young woman with 

her child and the simple slogan “Enlist”. (Designed by Fred Spear)  And didn’t that 

make us all hate the evil Kaiser even more? 16 min since tea 
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Slide 80 The Mad Kaiser + click for words 

Wilhelm became the butt of jokes, something to frighten naughty children. He’d 

been born with a withered arm (caused by forceps damage), and he’d been a bit 

of a dunce at school, similar to his dim English and Russian relatives. He was 

violently anti-Semitic. They portrayed him as mad, evil, cruel, and addicted to 

drinking the blood of babies. The Punch cartoon on the left has him as a mad 

alchemist brewing up poison gas His chemical retort rests on the Hague 

Convention, while in the background are a hangman's noose, a soldier's skeleton 

and a Belgian baby nailed to the wall. click And he’s quoting from Macbeth's 

witches: 'Fair is foul, and foul is fair; hover through the fog and filthy air.' Top right 

is a clever parody of Wilhelm as one of Charles Meryon’s Paris gargoyles. 

Slide 81 Encouraging enlistment 

I found it an interesting exercise to follow the changes in the way enlistment was 

encouraged as the war ground on and on. Posters and the Press were the main 

players, and both varied their propaganda messages to keep feeding new men 

into the slaughter.   

Slide 82 Troop numbers 1914 

In 1914 the British Army was very small compared with the huge armies of 

France, Germany and Russia. When war broke out in August 1914 Britain had only 

about 80,000 regular troops ready for war, though there were 650,000 men under 

arms.  

Slide 83 The Old Contemptibles 

By the end of World War I almost 1 in 4 of the whole male population of Great 

Britain and Ireland had joined up - over five million men. That standing army of 

1914 was branded as 'contemptibly small' by Kaiser Wilhelm, so they came to call 

themselves “the old contemptibles”. But from mid-1916, with additions from the 

colonies, Britain faced the main enemy on equal or better terms, and was also 

able to send forces to other theatres.  
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Slide 84 Kitchener Poster + click  

So no wonder every effort was made to fill the gaps. This iconic Kitchener poster 

was originally designed by Alfred Leete and published on the front cover of 

London Opinion 15th Sept 1914. The WPB took the image over and they added 

God Save the King to make it a poster. Kitchener recalled England’s imperial 

victories. Click One Times journalist described how every lamppost, tram, 

omnibus and van were plastered with his face. One particular version was Lord 

Kitchener wants another 100,000 men! A lonely spinster was heard to remark 

wryly: My word, one would do me!  

Slide 85 Fred Karno’s Army + click  

At the outset Kitchener set out to raise new armies of volunteers trained from 

scratch. They started with gentle persuasion, but propaganda became more and 

more bullying. It glamourized war at first. But Kitchener’s new army came to be 

called Fred Karno’s army after the slapstick comedian Fred Karno whose show 

was called raggle-taggle. There’s Fred and his wife top left, and below some of 

Kitchener’s hastily-trained new army whose often shambolic performances were 

commemorated in a famous British First World War song, “We Are Fred Karno’s 

Army” – click they were just like an army of slapstick comedians. Let’s join 

together to sing their song. It’s to the tune Aurelia or The Church’s One 

Foundation. Take the key from me. 

We are Fred Karno’s army, the ragtime infantry. 
We cannot fight, we cannot shoot, what bleeding use are we? 
And when we get to Berlin we'll hear the Kaiser say 
“Hoch! Hoch! Mein Gott, what a bloody rotten lot are the ragtime infantry” 
 
Note: We are Fred Karno’s Army, a jolly lot are we, 
Fred Karno is our Captain, Charlie Chaplin our O.C. 
But when we get to Berlin, the Kaiser he will say, 
"Hoch! Hoch! Mein Gott, what a jolly fine lot are the ragtime infantry" 
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Slide 86 Appeals to patriotism using heroes of the past: St George 

Though by later in 1914 the numbers signing up were dwindling, even so by July 

1915 2 million men had enlisted. Propaganda targeting patriotism was working. 

Here we see a poster of St George killing the dragon……,  

Slide 87 Nelson 

……and the British heroes of old like Lord Nelson. 

Slide 88 England’s Green and Pleasant Land 

 …..and England’s green and pleasant land must be protected from the Hun 

hordes. 

Slide 89 old soldiers 

And the old soldiers who fought in earlier wars: the Boer War, even against the 

Mad Mahdi at Khartoum. Eventually pure patriotism stopped being effective. So 

other ploys had to be used either in conjunction with, or instead of, the appeals 

to patriotism.  

Slide 90 War is fun 

There were appeals to fun and adventure. War is all smart uniforms and cavalry 

charges. (5 seconds silence) 

Slide 91 Be brave and happy; satisfaction guaranteed 

What the army offers – there were enticing images of the soldier’s life. War can 

be an exciting and relaxing adventure. (5 seconds silence) 

Slide 92 Perhaps a bit like an overseas holiday? 

But most young men weren’t quite that naïve. These posters didn’t work all that 

well. (5 seconds silence) 
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Slide 93 Step into your place + click for “When are the other boys coming?” 

So simple but effective messages were substituted: Line up Boys, Step into Place, 

There’s Room for You. These were subtle, or not so subtle, suggestions that all of 

the other young men had volunteered to put on a uniform, so you ought to join 

them rather than stand out as less than a man.  Click Of course the word coward 

was only implied. Obviously the idea of volunteering to fight was in your mind but 

you’d just not quite got around to it yet.  

Slide 94 Gap in the line 

But now there’s a yawning gap in the line where you ought to be. That gap has 

your name on it and your friends know you haven’t filled it yet. The moral, peer 

pressure is intensifying. (5 seconds silence) 

Slide 95 Even more insidious  

It’s now patently obvious that you, yes that’s you in civvies on the right. You’re 

the only one hesitating to get involved in the war effort. Even women have 

beaten you to it. 

Slide 96 Recruiting Posters in Situ Essex 1915 

Here we see the sort of mass coverage there was at the time. (5 seconds silence)  

Slide 97 Keep local young men together (Kitchener’s New Army recruits in Fore 

St Exeter) + click for physical training 

Kitchener and the War Office then thought up the cunning plan of “pals” 

battalions to exploit local pride e.g. 4000 clerks of Liverpool, The Artists’ Rifles (a 

Public Schools Brigade). Patriotic rallies were held with lots of flag waving, 

speakers, music hall artists and community singing of rousing songs. These groups 

of pals formed part of Kitchener’s “New Army”. They did have problems with the 

initial influx of recruits because of shortages of barracks, arms, uniforms and 

NCOs, and they’d lost many of the best and most experienced NCOs and officers 

killed in the early months of the war. Click Some did rifle drills with broomsticks 
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or just physical jerks. So Kitchener’s New Army was more like Dad’s Army for a 

start.  

Slide 98 More and more men needed 

But despite all of these subtle and not so subtle poster campaigns, there were still 

not enough men joining up on a regular basis.  The Battles of Arras (April 1917 – 

142,000 dead and wounded) and Passchendaele (launched July 1917) (324,000) 

made sure of that. Generals seldom visited the front and were still trying to fight 

modern weaponry with old-fashioned tactics.  

Slide 99 Millwall Sporting Pals battalions 

Here’s an appeal to what would today be a mob of soccer hooligans to go and kick 

hell out of the Germans instead of the Arsenal supporters. It will be great sport 

lads! (5 seconds silence) 

Slide 100 Accrington Observer Sept. 1914 

Here’s an early appeal for men from the Accrington Observer & Times (of 15th 

September 1914). The appeal read: "The day" has come for you, young man - the 

great day of decision! Will you fight for your King and Country, or will you skulk in 

the safety your fathers won, and your brothers are struggling to maintain? 

England awaits your answer at the nearest recruiting office. GO! 

Slide 101 Accrington Pals 

So groups of chums from all walks of life in Accrington and the neighbouring 

towns joined up to form a battalion with a local identity. Its first major action was 

on the first day of the Battle of the Somme. Of 720 Accrington Pals who took part 

in that attack, 584 were killed, wounded or missing. Those losses were hard to 

bear in a community where nearly everyone had a relative or friend who had 

been killed or wounded. Three days before this photo appeared in the Press most 

of these young men were already dead or wounded. Yet press reports gave the 

impression that these lads had won a glorious victory rather than having died in a 

lethal shambles.   
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Slide 102 Music Hall recruitment + click + click for Tipperary  

The popular music hall performers worked tirelessly for recruitment. Music could 

speak to a mass audience much more effectively than politicians, generals or 

bishops because most of the music hall stars sang and spoke in working-class 

accents. Click Harry Lauder toured the music halls, offering 'ten pounds for the 

first recruit tonight'. Marie Lloyd sang a recruiting song I didn't like you much 

before you joined the army, John, but I do like you, cockie, now you've got yer 

khaki on (1914). Click And everyone sang Tipperary. 

Slide 103 Employers of Servants (Hinchingbrook domestic staff c. 1910) + click  

There were also appeals to “men employing male servants” suggesting that their 

grooms, butlers, chauffeurs, and gamekeepers ought to be digging trenches, 

serving guns and fighting for their country. Click Those ringed in this photo went 

off to war eventually. 

Slide 104 More Direct appeals to conscience The Hun or Home + click for Enemy 

at the door 

Back up the men who have already saved your womenfolk from the sorts of 

horrors that happened in Belgium. You should be feeling ashamed at this stage. 

Click And don’t leave it till the enemy are at the door! (5 seconds silence) 

Slide 105 Moral Pressure on Daddy (Poster designed by Saville Lumley.) 

Can you imagine how you’ll feel after the war when your children find out you 

were a shirker or even a coward?  

Slide 106 Women objects of moral pressure + click for colleen + click for Is your 

best boy.. 

Perhaps most insidious of all was the propaganda aimed at persuading women to 

pressure men to join up. Mothers, wives and fiancés were encouraged to get their 

sons and men to go and fight for them and their country. Click Even Irish colleens 

wanted their men to go. Among the worst of these were slogans like: Women of 



 

 

32 

England. Release Men to Fight. Women of England, do your duty! Send your man 

today to join the Glorious Army! Click This was an approach that was to get much, 

much less subtle. Will you go – or must I? Is your best boy wearing khaki? If not, 

do YOU THINK he should? If he doesn’t think that you and your Country are worth 

fighting for – do you think he is worthy of you?  

Slide 107 Order of the White Feather + click for badge 

Soon a host of women and elderly men formed themselves into organizations 
devoted to aiding the wounded, supporting the women and children left behind, 
and knitting socks and comforters for the troops. But some of these groups of do-
gooders became quite fanatical. The Order of the White Feather was founded (in 
August 1914) a few months after the start of the War (by the crusty old Admiral 
Charles Penrose Fitzgerald with support from the prominent author and anti-
suffragist, Mary Ward). They aimed to coerce men to enlist in the Army by getting 
women to present them with a white feather if they weren’t wearing a uniform. 
This campaign was responsible for some appalling mistakes since these women 
weren’t too fussed about distinguishing shirkers from men on leave, war 
wounded and those suffering from shell-shock, gassing and mental breakdowns. 
But the campaign was so effective that it started to cause problems for the 
Government. Click They had to issue discharged soldiers and employees in state 
industries with lapel badges reading 'King and Country' to prove they were 
already helping the war effort.  

Slide 108 Scarlet Pimpernel (Orczy pronounced ortsay) 

Then who should jump on the bandwagon but the formidable Baroness Orczy 

(inventor of the Scarlet Pimpernel), and she was a leading light in the manifesto of 

the Women of England’s Active Service League. Hungarian to the core, she called 

for 100,000 English female volunteers to sign a pledge …. never to be seen in 

public with any fit man, who …. has refused to respond to his country’s call.  

20,000 women signed that pledge! 
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Slide 109 Unbearable Moral Pressure Three types of men! 

Whatever the propaganda message, it was aimed squarely at men’s consciences, 

at their manhood, at their fear of being thought of as cowards. Which type of man 

are you? What type would you have been in 1915? 

Slide 110 Conscription  

The Liberal Government had initially gone along with volunteers only principle 

because that’s what they believed in, but as the war went from bad to worse and 

the propaganda messages became less effective, it seemed the only way to find 

enough cannon-fodder for the front was conscription. So the Military Service Act 

1916 was introduced imposing conscription on all single men aged 18 to 41, with 

exemptions for those in essential employment, the medically unfit, clergy, and 

conscientious objectors. By late April 1916 it was extended to married men, and 

later still to older men.  

Slide 111 Women, do your bit on the home front! 

Propaganda was also used on the home front to get the public to support the war 

effort in other ways. So more women were urged to take on traditional women’s 

work like nursing and gardening. Here are a couple of American examples.   

Slide 112 Women take up traditional male occupations 

So that men in essential industries could be converted into soldiers, women were 

needed to replace them in factories and on the land. So women helped build 

ships, aeroplanes and tanks, to make artillery shells. Yellow-faced women workers 

were common because off all the picric acid explosive they were handling. We 

must remember, though, that there had been women working in factories and on 

the land long before war broke out. The numbers just increased hugely. (5 

seconds silence) 
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Slide 113 And more  

In fact anything that didn’t involve fighting. Women discovered what they’d 

always suspected - they could do anything men could do. This was to have 

ramifications after the war was over when returned soldiers found that women 

had taken over some of their jobs and were accepting lower wages. Such a state 

of affairs was hardly the Land fit for Heroes the Government had promised those 

men. And what’s more the women now believed they should be allowed to vote. 

Horror of horrors.  

Slide 114 Save food 

The civilian population faced calls to save food. The German submarines were 

seriously interfering with imports from around the world, and rationing was 

brought in on a limited basis by July 1918. Some of the posters we see here are 

American versions from later in the war. (5 seconds silence) 

Slide 115 And making do 

But despite all this propaganda on the home front there were severe shortages of 

just about everything because of the U-boats. So began a further promotional 

effort aimed at stopping waste, and belt-tightening. Eat alternatives; start 

preserving. Housewives would have been well used to doing this during the Great 

Depression years (1873–96). The Royal Parks and public parks were opened up for 

allotments for growing vegetables. (5 seconds silence) 

Slide 116 Save coal 

Coal was needed for the Navy’s coal-fired ships, for the merchant marine and for 

industry, so everyone else was encouraged to put on another overcoat and wear 

it in bed. (5 seconds silence) 

Slide 117 Savings and liberty bonds 

Wars are expensive businesses, so the War Propaganda Bureau mounted 
extensive campaigns to get people to buy war bonds so that the Government 
could have funds to spend on the war. Many of the loans were promoted for 
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specific purposes like funding tank or aeroplane production. The poster bottom 
right is an Austrian one asking people to buy war bonds. 
 
Slide 118 Put off your holidays or travel 
 
You were encouraged to postpone your holidays or curtail any unnecessary travel. 
(10 seconds silence) 
 
Slide 119 Don’t dress extravagantly 
 
The poster on dress is probably aimed at women; the promotion of booze-free 

Mondays at factory workers.  (5 seconds silence) 

Slide 120 Trade Union Opposition + click 

The Trades Unions especially were bitterly opposed to conscription.  And they 

came up with their own anti-government propaganda campaign also using leaflets 

and posters. Scrawled over a Kitchener poster in Glasgow was this legend: click  

Your King and Country Need You 
Ye hardy sons of toil 
But will your King and Country need you 
When they’re sharing out the spoil? 

The lessons of history taught that those who’d fought in earlier wars were almost 

always forgotten after the conflicts ended.  

Slide 121 Anti-conscription meeting Glasgow 1916 

In 1916 the Clyde Workers’ Committee (CWC) was (temporarily) broken by the 
Government policy of imprisoning some of its leaders for sedition or, horror of 
horrors, deporting them to Edinburgh - presumably it was too difficult to send 
them to Botany Bay with all the German U-boats. At an anti-conscription meeting 
in Glasgow there was a riot, and ten thousand troops armed with machine guns, 
tanks and a howitzer were sent in to occupy Glasgow's streets.  
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Slide 122 Passchendaele 1917 + click for Kitchener poster 

Slogans like A War to End All Wars and A War to Free the World for Democracy 

had worn pretty thin by 1917. After Passchendaele Churchill said that If the war 

continues for another 12 months, in attempting to annihilate Germany we may 

annihilate ourselves. There was ongoing industrial discontent. Working hours 

were long, the pay and conditions were poor, the government grossly 

mismanaged munitions production, and there was obvious profiteering by the 

bosses. But then came the German offensive of 1918 which stopped much of the 

trade union militancy. It made everyone realize the nation was in grave danger of 

losing. Click And still posters of Kitchener were still being used. 

Slide 123 Cartoon attacking trade unionists 

By now many thousands of ordinary Britons were grieving for lost fathers, 

husbands, and sons. None of them wanted to think their losses had been futile. 

The Propaganda Bureau steered them into blaming and hating the pacifists and 

trade unionists. We can certainly understand why the fighting soldiers despised 

these people as traitors. After all, their lives and work, no matter how unpleasant, 

could never approach what those in uniform were experiencing.  

Slide 124 Blame the Enemy within: Internment of German aliens  

Alternatively, maybe the war was going badly because of the enemy in our midst? 

It couldn’t possibly be the stubborn German soldiers and our poor leadership that 

were to blame, it must those aliens of Germanic background in the community 

who are sending back information by pigeon post to the Central Powers, who are 

sabotaging munitions, who are signalling to U-boats, who are encouraging the 

workers to go on strike. So by 1918 in England the people were encouraged to 

blame all enemy aliens.  

Yet the Government was reluctant to get involved. After all some MPs had 

backgrounds every bit as German as the Royal family. Early on in the war they’d 

invoked powers to remove enemy aliens from coastal areas, (but at the time they 

didn’t act) and they were banned from owning pigeons or wireless sets.  
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Slide 125 Show that Austrian waiter + click  

Now the public were encouraged to believe all Germans should be locked up in 

concentration camps. The slogan Intern them all! gained favour, as did a policy of 

public boycott of German trade and goods. After all, German bakers might be 

poisoning our bread; German barbers might cut our throats. German music was 

banned, poor little dachshunds were stoned in the street. Click Sauerkraut 

became pickled cabbage, and German sausage turned Belgian overnight. Anyone 

with a German sounding name changed it.  

Slide 126 Disclaimers 

There was a panic as firms with backgrounds not entirely English were quick to 

defend themselves.  

Bovril declared it was British to the backbone. 

J. Lyons and Co of German background declared they were British and so were all 

of their tea shops  

De La Rue warned that their rivals, Watermans, sold Austrian pens. 

Accusations flew. The Asquiths kept German maids and governesses; the Colonial 

Secretary had a German chauffeur, Lord Haldane was said to have had a dog 

called Kaiser, and many others, in self-defence, changed their names from 

German-sounding ones. Even the Royal family changed from Saxe-Coburg-Gotha 

to Windsor in 1917. (Prince Louis of Battenburg, First Sea Lord, an obvious 

German, was made a scapegoat for naval reverses and he resigned in late 1914. 

And in Dunedin David Theomin renamed the Dresden Piano company as the Bristol 

Piano Company.) 

Slide 127 Oxo Cubes 

But just in case Bovril might not be entirely British perhaps you should send Oxo 

to the boys instead. (5 seconds silence) 
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Slide 128 Internment + click for cartoon  

Back in May 1915 the Government had decided to intern all un-naturalized alien 

males between the ages of 17 and 55. Click Many were interned on the Isle of 

Man till the War’s end. They were looked on as dangerous germs. (Provisions 

were made for repatriation of their womenfolk and children in some cases, though 

most were left alone.)  

Slide 129 The Empire joins in + click  

Finally, let’s go back to 1914 to see the sorts of propaganda that were used to get 

the Empire’s subjects to join in. Click It certainly didn’t take much to encourage us 

in those days. We were a loyal lot then and wherever the Mother Country went 

so went we. But in those days Britain was also fairly loyal to her colonies. (5 

seconds silence) 

Slide 130 Australian posters 

The Australian Government seems to have been convinced their people were not 

only gullible but mentally retarded. They vowed in August 1914 to support Britain 

to the last shilling and the last man. (10 seconds silence) 

Slide 131 New Germany 

If all you surfers don’t join up we’ll be calling Tasmania Kaisermania and 

Melbourne Zeppelinberg. (5 seconds silence) 

Slide 132 USA joins in  

I only have time to cover the American scene in a cursory way, but much 

American propaganda tended to blatantly plagiarize the British material, 

especially the posters along with their wording and imagery.  

Slide 133 Confidence high 

Confidence was high at first. The doughboys were going over there. And they 

were going to lick the Huns. And they won’t come back till it’s over over there. But 
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though they were confident, they were urged to take certain precautions – at 

least with bodily hygiene. So don’t bring home too many foreign souvenirs from 

over there. (5 seconds silence) 

Slide 134 Remember his sweet tooth 

Make sure your boys get their regular sugar fixes while they’re fighting for your 

freedom. 

Slide 135 Blackmail using children 

And make plentiful use of angelic little children to shame you into giving money 

for the cause.  

Slide 137 Breadline in that Land fit for heroes  

Was it all worth it? The war and its aftermath were appalling. But was it entirely 

futile? 

Slide 138 The End + click  

In a couple of Sessions time I’ll look at the way artists portrayed the war. 47 min  
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